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“I WANT EVERYTHING WE DO TO BE BEAUTIFUL,
I DON’T [CARE] W
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OneThousand
One Nights

M. S. Mahdi
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Full of mischief, valor, ribaldry,

 and romance,  The  Arabian

 Nights has enthralled  readers 

for centuries. These   are      the

 tales that saved the  life �������������  of 

Shahrazad, whose husband, 

the king, executed each of his 

wives after a single night of 

marriage. Beginning an absolutely

enchanting story each evening, 

Shahrazad always withheld the 

ending: A thousand and one

 nights later, her life was spared 

forever. This translation of 42 tales

 from a much larger collection has

 become the most well-known of 

folk tales for younger readers: Aladdin 

and his Wonderful Lamp, the Voyages

 of Sinbad, and Ali-Baba and 40 Thieves. 

“ Mystical and captivating. Good until the last 
page is turned. Mahdi has outdone himself .”

- Library Journal 

M.S. Mahdi is a content journalist 

who works at Pittsburgh publishing’s 

North office. A writer by day and a 

reader by night, he is loathe to 

discuss himself in the third person, 

but can be persuaded to do so 

from time to time. Find him at 

 www. msmahdi.com 

M.S. Mahdi 

&
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 The Bhagavada Gita
     Hindu Epic Poem retold by Edwin Arnold
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The Bhagavad Gita is an intensely 

spiritual work that forms the

 cornerstone of the Hindu faith, 

and is also one of the masterpieces

of Sanskrit poetry. It describes how,

 at the beginning of a mighty battle 

between thePandava and Kaurava 

armies, the god Krishna gives

spiritual enlightenment to the warrior 

Arjuna, whorealizes that the true battle 

is for his own soul.

“A thrilling exploration of human nature
and the soul that lies within each man.”
                  - New York Times
      

“A marvelously constructed piece of 
Literature. Arnold gives it new life.”
                - Publishers Weekly

 Edwin Arnold

Edwin Arnold is a husband and a 

father of two who lives in Oklahoma 

City, OK. Edwin began writing at the

 young age of 11 and published his 

�rst novel at the age of 15. He has a

 passion for Indian food and culture. 

Arnold also serves as the president

of the Oklahoma literature council. 

To design a series of three coordinating book covers I chose three pieces of literature from ancient
India/Arabia that are well known and include 
spiritual themes. I used modern patterns and 
high chroma hues to represent the vibrant 
cultures these stories represent. 

BOOK COVERS
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 A sweeping tale of abduction,

 battle, and courtship played out 

in a universe of deities and demons, 

TheRamayana is familiar to virtually 

every Indian. Thoughthe Sanskrit 

original was composed by Valmiki 

around the fourth century BC, poets 

have produced countless versions in

 different languages. Here, drawing on

 the work of an eleventh-century poet 

called Kamban,  Narayan employs the 

skills of a master novelist to re-create 

the excitement he found in the original. 

A luminous saga made accessible to new 

generations of readers, The Ramayana

 can be enjoyed for its spiritual wisdom, 

or as a thrilling tale of ancient conflict.

The Ramayana 
   Indian Epic Poem retold by R. K. Narayan

 

“An absolute marvel. Narayan spins a fantastic tale that is almost 
impossible to put down.” 
                                       

- New York Times
R. K. Narayan is a �lm historian,

author and former investigative 

journalist. He is a member of 

the Historical Photographic Club 

in Milwaukee. He currently resides 

in a quite cabin tucked in the 

mountains of Wisconsin with his 

two golden retrievers Jim and Bud.

R. K. Narayan



THE CHALLENGE THE SOLUTION
To create a farm to table business with a team 
of two other designers. 

We had to really work to blend our unique personal 
artistic preferences. Our design is a happy blend of
illustrative and clean,modern aesthetic that one would 
anticipate from an earth-loving company like Barb’s 
Farm Kitchen.

BRANDING 

Created with help from the brilliant minds of
Rachel Gibson and Andrew White
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THE CHALLENGE THE SOLUTION

WHAT IF
YOU WERE 
THE MISSING 
LINK...

WHAT IF 
YOU WERE

NOT...

CHILD HUNGER

What if you

donated one

afternoon... 

  Food insufficiency is associated

 with  decreased school attendance

 or diminished academic achievement.

 

The goal of the project was to design posters 
that spread awareness about the harsh reality
child hunger in present day America. 

My aim was to make the viewer aware that 
they could actually change things for a child.
I wanted them to see their own children in 
the picture doing everyday things.

CHILD HUNGER PSA
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WHAT IF
YOU WERE 
THE MISSING 
LINK...

WHAT IF 
YOU WERE

NOT...

CHILD HUNGER

What if you

donated 

  one meal... 

  Food insufficiency is associated

 with  decreased school attendance

 or diminished academic achievement.

 



THE CHALLENGE THE SOLUTION
Design a marketing package to announce 
and promote the 2016 World Cheese Dip
Championship held in Little Rock, AR.

I went with a fun, whimsical design. I wanted 
the attendees to feel like they were apart of a 
bigger experience. I coined the phrase “take 
your mouth on a queso-cation” to add drama.

MARKETING PACKAGE
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THE CHALLENGE THE SOLUTION
To design a poster about Saul Bass in the 
style of Saul Bass.

This poster was the beginning of my love affair 
with Saul’s design. I did tons of research and
fell in love with the high chroma-primary colors,
geometric shapes, and simple forms that are 
characteristic of Saul’s iconic works of art.

SAUL BASS POSTER

“ I WANT EVERYTHING WE DO TO BE BEAUTIFUL,
I DON’T [CARE] WHETHER THE CLIENT UNDERSTANDS THAT THAT’S WORTH 
ANYTHING, OR THAT THE CLIENT THINKS IT’S WORTH ANYTHING, OR WHETHER 
IT IS WORTH ANYTHING. IT’S WORTH IT TO ME. IT’S THE WAY I WANT TO LIVE
 MY LIFE. I WANT TO MAKE BEAUTIFUL THINGS, EVEN IF NOBODY CARES.”
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SWIPE 4 SEARCY

give one swipe...

feed one soul.
                   Follow swipe4searcy on Facebook for more info

To make posters and a logo for a local 
non-profit called ‘Swipe 4 Searcy’. The 
group gives meals to homeless people 
by using cafeteria swipes to fill boxes full 
of food  from college kids.

Since the posters were for a college 
campus, I wanted to make them easy 
to interpret quickly. I used simple shapes 
and high color contrast to add impact.

SWIPE 4 SEARCY POSTERS
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SWIPE 4 SEARCY

give one swipe...
feed one soul

                   Follow swipe4searcy on Facebook for more info

swipe 4 searcy swipe 4 searcy 



THE CHALLENGE THE SOLUTION

      

Can you feel it?Now it's coming backwe can steal itIf we 
bridge this gap,I can see youThrough the curtains of the 

waterfallWhen I lost it,Yeah you held my hand,But I 
tossed it,Didn't understand,You were waiting,As I dove 

into the waterfall So say Geronimo!Say Geronimo!Say 
Geronimo!Say Geronimo!Say Geronimo!Say Geronimo!

Say Geronimo!X 3 Can you feel my love?Bombs 
away,Bombs away,Bombs awayCan you feel (my 

love, my love, my love, my love, my love) my 
love?Bombs away,Bombs away,Bombsaway,Say 
Geronimo! X 2 Well we rushed it,Moving away 

too fastThat we crushed it,But it's in the 
pastWe can make this leap,Through the 
curtains of the waterfallWell I'm just a 

boy,With a broken toy,All lost and 
coy,(At the curtains of the water
fall)So it's here I stand,As a broken 
man,But I've found my friend,At the 
curtains of the waterFallNow I'm 

falling down,Through the 
crashing soundAnd you've 

come around,At the curtains 
of the waterfallAnd you 
rushed to me,And it sets us 
freeSo I fall to my knees, 

(At the curtains of the 
waterFalL) Bombs 

away,Bombs 
Away,Bombs away 

Make this leap 
Make this 

leapMake this 
leap Make 
this leap 
Can you 
feel my 

love?

© 2014 Empire Of Song (Australia) Pty Limited, 
under exclusive license to Decca, a division of 
Universal Music Operation Ldt Marketed &  
distributed in South East Asia only.
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B
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b S Away

Geronimo
         Lyrics  

To design a CD cover around a song randomly 
chosen for you by a classmate. I was given 
‘Geronimo’ by Shepard. I listened to it so much 
during the project, that to this day, I can no longer
bear the song.

The song features an up beat tune that calls 
for an intense picture of someone cliff diving.
I chose the cool tones because I felt they 
represented the calming melody.

CD DESIGN 
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THE CHALLENGE THE SOLUTION
I wanted to stray away from the typical perception
people have of Nashville and introduce the idea that 
Nashville is an ideal place for a family vacation or a
good home for a young couple. I chose an image 
heavy design to effectively convey the city’s beauty.

To create  a travel website that would 
draw tourist towards a certain city.

WEB DESIGN 
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Mock-up

Designed by Zee Que |  designbolts.com

Mock-up

Designed by Zee Que |  designbolts.com

Nashville

Nashville 

 log in 
user name

Password

Not a member? Sign up

Designed by Zee Que |  designbolts.com

Tap for restaurant 
options in your area 

 or 

 enter your zip code

Jet Black
Mock-upFree Vector (.Ai)

discover 
Nashville

See what people are saying about 
the hottest spots in Nashville

use #discovernashville 
to add your two cents 

Jet Black
Mock-upFree Vector (.Ai)

Calender of events 

Nashville Nashville

Nashville

February 

 s        m        t         w       th        f      s

    1      2        3       4 

     5       6        7      8      9       10      11

    12       13       14     15     16      17      18

    19      20      21     22     23      24      25 

    26      27      28     

Feb 28
Wine tasting at Arrington Vineyard 6:00 pm

   6211 Patton Rd, Arrington, TN 37014

Free Vector (.Ai)

Nashville

Menu

My account 

Calender of Events 

Discover Nashville

Hotel finder 

Restaurant finder

Live Music 

Best of Nashville

History 

Plan a Trip 
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LOGOS

er
Just

for H
fitness studio & gym

Ollie Mae
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THE CHALLENGE 

I wanted to create digital portraits 
of some of my favorite entertainers   

THE SOLUTION

I chose Lucille  Ball and John Mayer. 
Both portraits are geometric and meant to 
portray the spirit of the artist it represents  

DIGITAL 
PORTRAITS
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HU GROWS 

THE CHALLENGE 

Branding for a community garden 
that would happen at Harding 
University   

THE SOLUTION

I wanted the gardens persona to feel fun 
and inviting so that any student felt like they
could get involved in the process. 

Green power smoothie

1 cup fresh spinach

juice of 1 lemon 

10 mint leaves

1/2 cup banana

handful of frozen grapes

1/3 cup Greek yogurt

1 cup cold water 

fruit garnish 

combine all ingredients and blend till 

smooth for a tasty and healthy snack!

Don't forget the year-round 

Herb garden
& lemon trees in the green house

hu grows 

Fall 2017

Why grow
 with HU?

For every hour contributed to the community

garden, you get a generous helping of the 

fresh produce for yourself! Plus, research 

shows that getting outdoors boosts your 

spirits. its a win-win! The garden is also a 

great way to spend time with friends. sign 

up for a time slot & make it a party. Then, 

use the tasty harvest to whipup a fresh meal

together. Go to the Hu Grows tab on pipeline 

to sign up for a time to plant or tend today. 

our rooftop gardencarrots

cabbage

beets

broccoli

lettuce

spinach

peas

kale

radishes

lemons

thyme

rosemary

planting schedule
for fall 2017 

the rooftop garden is located above

the heritage lobby. It’s open year 

round, due to the greenhouse. the space 

can be reserved for gatherings or 

functions. there are picnic tables 

perfectly suited for an outdoor lunch

on a beautiful spring day. The vegetable  

garden is open for three different 

planting seasons each year. Students

can sign up for planting and tending 

hours in advance, or spontaneously, by 

visiting the HU Grows tab on pipeline. The 

hours worked can be redeemed for fresh 

produce or community service.   

  

hu grows 

Radishpeas Broccoli

tomato Carrotspinach

21



take part in Harding's community 

garden & enjoy the fresh produce 

HU GROWS!

hu grows 

take part in Harding's community 

garden & enjoy the fresh produce 

HU GROWS!

hu grows 
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ME

Hello! I'm Gabri.
I’m currently studying graphic design 
at Harding University. I love chai tea 
lattes, squirrels, organizing closets, 
and whipping up tasty gourmet grilled 
cheese sandwiches. My design heros 
include, but are not limited to, Saul 
Bass, Garance Dore, and Anna Bond 
of rifle paper co. My passion for all 
things creative began at a young age.  
I would create elaborate games with 
insane rules for my family to follow. 
These days, you can usually find me 
taking artsy pictures of my succulent 
or doodling ice cream cones next to 
my art history notes. 
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